Professor Vladimir Gorokhov:
"Dynamism of the Chair Reflects Dynamism of Russian Media"

Professor Gorokhov tells about the history and evolution of the Chair of Economic Journalism and Advertising, evaluates its achievements and problems, introduces new dimensions of education for advertising and PR.

Marianna Seferova

Mobile Communications and Mobile Society: Experience of Japan and Russia

In the first years of the 21st century, mobile phone communication has become broadly available and significant in shaping everyday life of people across diverse socioeconomic spectrum. Today mobile phones and internet become the key indicators of daily life in modern affluent societies. The next perspective for the future is mobile Internet. Japan and Russia demonstrate different but interesting examples of new practices.

Key words: mobile telephone, mobile Internet, mobile site.

Julia Verbitskaya

Uncontrollable Empathy: Creativity at the Edge of Neurosis

The author researches psychological aspects of journalism. Uncontrollable empathy results in negative psychological consequences (neurosis, depressions, etc.). It is very important for reporters to keep the rules of psychological hygiene.

Key words: media psychology, empathy, psychotherapy.

Evgeniya Muravlyeva

Broadcasting, State and Society: Instruments of Influence

The German public service broadcasting system was built on the ruins of the totalitarian Nazi dictatorship. Nowadays public mass media are considered as the basis for forming free public and citizens' opinion. Nevertheless, problems of the influence coming from the state or political parties on public service broadcasting companies still exist.

Key words: public service broadcasting, Germany, political parties, state influence.

Vyacheslav Kalinkin

German Media Capital at Bulgarian Mass Media Market

Mass media are not only economic, but also cultural products, which closely interact with the world around. In this context the author analyses the information strategy ofthe German media company WAZ (Westdeutsche AllgemeineZeitungsverlagsgesellschaft) at the market ofthe daily press in Bulgaria and introduces the experience of its leaders – "Trud" and "24 hours".

Key words: WAZ, internationalization of media business, "mirror advertising", cultural identification.

Mikhail Titschenko

The "Leading Culture" and Multiculturalism as Covered by the Frankfurter Allgemeine Zeitung

The article focuses on the public discussion about the position of foreigners in Germany. The author analyses the debates about concepts of "leading culture" and multiculturalism, which were widely disputed by the German mass media at the end of 2000.

Key words: immigration, "leading culture", multiculturalism, nationalism, integration.

Anastasiya Yarmysh

TV Magazines in German Mass Media System

This article is devoted to the history of TV magazines in Germany and main stages of their development. The author examines the market of such magazines in contemporary Germany as well as the first German TV magazines, origins and development of their competitive strategies. She also traces the trends of the TV magazine market development in the XXIst century.

Key words: German publishers, magazines of general interests, TV magazines.

Arseniy Annenkov

Journalism and Political Elites in Russia: Relations in the Mirror of the National Press (2000–2003)

The article analyses materials of Russian national press on relations between authorities and mass media (2000–2003). The author makes conclusions about moral preparedness of journalists to properly regulate relations with authorities.

Key words: authorities, national press, journalism ethics.

Anton Verstakov

Digital TV in Russia: New Options for Journalists and Viewers

Analysing digital television as a spectrum of new media services, this article examines the "content" of digital channels, which exist in Russia. Bearing in mind an obvious increase in audience and competition at the market, digital TV companies struggle for viewers not only using pricing strategies, but also offering exclusive programs and services. The author distinguishes main factors of the audience's evaluation of DTV content and using that analyses offers of existing channels regarding the content.

Key words: digital television, exclusive content, contracting channel, interactive services.
Olga Shekhovtseva

From Other Shores. Vladimir Nabokov in the Critique of the Russian Emigration in 1940–1970

Vladimir Nabokov, one of the most popular literary workers among Russian emigration in the 1920-30s, attracted the attention of migr critics as an American writer in the 1940s. Unfortunately, their articles remain unfairly unnoticed among numerous reviews by American critics. The main differences between "Russian" and "American" images of Nabokov are analyzed in the article.

Key words: Vladimir Nabokov, perception, critique, Russian migr.

Elena Kara-Murza, Chzhu Tszyanin

Implicit Information as an Instrument of Advertising Influence

In modern studies of media texts there exist a notion of implicite advertising which is prohibited by the Russian Federal Law on Advertising. The article is devoted to the problems of implicite information in advertising on Russian TV. Some linguistic mechanisms of manipulation are described.

Key words: explicit information, implicite advertising, presupposition, implication, advertising text.

