Articles Summary

Global Context

Collaborative Media in Digital Advertising Communication

© Anna A. Ziganshina

PhD degree-seeking student at the Chair of Advertising and Public Relations, Faculty
of Journalism, Lomonosov Moscow State University (Moscow, Russia), ziganshina.anna@
gmail.com

Abstract

The discovered digital advertising opportunities put an end to the era of traditional
marketing. In this article, we attempt to introduce the notion of “collaborative media”
into Russian-language scientific discourse and substantiate this need in the context of the
rapidly changing media landscape.

For this purpose, we analyzed the work of domestic and foreign researchers and bor-
rowed the term “collaborative media”. We considered this new type of digital media un-
derstood as a form of mediated communication, in which people work together and create
new messages, content and meanings. The modern media landscape is changing rapidly,
and new changes will most likely support the already strong trend of recent years called
“collaboration”.

Due to digital media, the motivation of the user can be not only to assimilate and con-
sume content but also to produce and promote the secondary assimilation of content. The
“entry threshold” in this industry has decreased, and now almost everyone, regardless of
their professional training, can express themselves creatively and take partin the produc-
tion of different forms of content.

In collaborative media, texts are produced by both professionals and amateurs. This
means that the producer has an opportunity to create original content, which, in turn,
someone else can rework or use as a starting point.

Keywords: collaborative media, social media, new media.
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Abstract

Asocial media account helps other users identify its owner while allowing the latter to
present him/herself. At the same time, a profile photo often tells about the owner of the
page more than the text that accompanies it. Different platforms realize separate social
tasks and demand individual approach. Therefore, the idea to use the same photo for a
userpic across all platforms seems outdated.

We asked 118 students of the Danish School of Media and Journalism (DMJX) in Co-
penhagen, Denmark, to rate photos of 20 people by choosing one out of fourimages for a
specific purpose: LinkedIn or a similar professional network for Group 1, Tinder for Group
2 and Facebook or another general-purpose social networking website for Group 3.

In 70% of cases, the modes for scenario #1 and #2 were different. Also, in 75% of cases
the modes for scenarios #2 and #3 matched. This suggests Facebook remains a medium
forinformal communication despite the company’s ventures into the professional sphere.
Additionally, a higher dispersion rate among the respondents in scenarios #2 and #3 sug-
gests that users’ understanding of the rules of informal visual communication online is
relatively vague while their expectations of successful professional visual communication
are fairly uniform.

Keywords: account, userpic, social networks, social media, self-presentation.
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Abstract

The modern concept of media includes not only mass media but also new media, as well
as the technical means of content production and consumption. It is active users rather
than professionals who are increasingly becoming the authors of content in the media. The
smartfonization of the media space and the transformation of messengers into content
distribution sites have become one of the recent trends in the media. A vivid example of
this trend is the growing popularity of Telegram channels - special forms of content dis-
tribution in the messenger of the same name.

This paper analyses the authors’ reasons for creating channels in the Telegram mes-
senger as well as the tools for promoting projects on this platform. The evaluation of
the opinions expressed by the authors of Telegram channels showed that the main rea-
son for launching projects is their wish to realize their potential by filling the gaps in
the media space. To promote their projects, most authors prefer to use the method of
mutual exchange of publications in their channels. The same method, according to the
authors, brought them the largest number of readers. Along with mutual promotion, a
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significant contribution to the growth of the channel audience is made by the word of
mouth process, advertising, publishing information about the channel in various cata-
logues, informing friends and posting information about the channel in social networks.
It was also found that the authors do not have common criteria for selecting channels
of mutual promotion.

As a matter of fact, this paper is a pilot study designed to draw researchers’ attention
to the new developing direction.

Keywords: messengers, smartfonization, Telegram channels, new media, content dis-
tribution.
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Abstract

Mythologization is one of the oldest and most important processes that shape the im-
age of power and its representation. To understand how the institute of power in a certain
country operates, itis extremely important to study the historical features of its interaction
with the people from the standpoint of the analysis of national myth formation.

The forced process of mythologization of Lenin’s image was unique in a sense that it
was not just imposed “from above” but rather developed simultaneously by both the au-
thorities and the people, with each party pursuing its own goals.

Looking back with historical and social factors in mind, one might say that the creation
of V. Lenin’s cult of personality was all but inevitable. The consciousness of the masses in
the transition period was forced to adapt to fundamental social shifts, but it was not yet
mature enough to do without a supreme leader. The ruling party was aware of this, hence
the promotional campaign on immortalizing the memory of V. Lenin launched in RCP(b)’s
central publication Pravda.

Keywords: Lenin, image, cult of personality, Pravda.
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Abstract

The article is devoted to investigating the vectors of associative semantic deployment
of the concepts “fashion” and “music” in modern television documentary programs. These
media concepts are currently important in searching the value bases that reflect today’s
image of the Soviet epoch. There are four major vectors that are common to both concepts:

"nou " u "o "ou

“freedom”, “dream”, “time”, “disease” and four peripheral ones: “aggressor”, “symbol of so-
cial status”, “war instigator”, “criminal world”. The complexity of the semantic organization
of the concepts depends on the considered period of the Soviet epoch, where each vector
of associative-semantic deployment has its own stylistic manner of presentation. Televi-
sion forms a certain specificidea of reality. The practice of isolating individual phenomena
of everyday life contributes to the creation of a filter of world perception, which does not
conduce to analytical understanding of cultural phenomena and history in general.
Keywords: media concept, fashion, music, television, vector of associative semantic

deployment.
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Abstract

This paper is the first attempt to study the particular qualities of Soviet photojournal-
ism during the Khrushchev Thaw. It was at that time that the synthesis of content and
form took shape which determined the style of Soviet photojournalism in the following
decades. There was a change in the storylines of traditional themes, new themes ranging
from the chronicle of political events to everyday life emerged. The language of images
became more complicated, which led to a wider use of photographic allegories, metaphors,
symbols, epithets and the like. A study of vivid and original photojournalism of the Thaw
period appears to be essential for a better understanding of the processes occurring in
modern Russian photojournalism.

Keywords: photojournalism, the Triumph style, idealization, mythologization, roman-
ticizing reality, dynamic reporting.
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Abstract

The author analyzes the place of Latin American countries in major Russian journals that
write about international topics (in the context of the political situation in 2010-2016).
He explores how the information field is changing in response to major world events. This
article clearly shows how the Russian political course affects the agenda of such publi-
cations. The author analyzed 168 issues of the journals Mezhdunarodnaya Zhizn’ and
Mirovaya Ekonomika i Mezhdunarodnye Otnosheniya and concluded that the share of
texts about Latin America is constantly growing in response to Russia’s political course
influenced by the sanctions of foreign states. Most of these texts were published in 2011
(the growing role of BRICS), 2014 and 2016 (the worsening of relations with the European
Union and the United States). However, although some important materials about Latin
America are published, their share in these journals does not exceed 5%. But the author
predicts an increase of this share by 1-2% next year drawing on the general trend and
political forecasts for 2017.

Keywords: Latin America, Russia, politics, journalism, Mezhdunarodnaya Zhizn’, Mirovaya
Ekonomika i Mezhdunarodnye Otnosheniya.

Notes

Antonov |. BRIKS kak imidzhevaya kopilka? [BRICS as an Image Money Box?] Available at:
https://interaffairs.ru/jauthor/material/463

Budaev A. (2014) «Myagkaya sila» vo vneshney politike Brazilii [Soft Power in Brazil's
Foreign Policy]. Mezhdunarodnaya zhizn’, May 13. Available at: https://interaffairs.ru/news/
show/11132

Dabagyan E. (2014) Latinskaya Amerika i Iran [Latin America and Iran]. Mirovaya ekono-
mika i mezhdunarodnye otnosheniya 12: 91-101.

Dabagyan E. (2014) Venesuela posle Ugo Chavesa [Venezuela after Hugo Chavez].
Mirovaya ekonomika i mezhdunarodnye otnosheniya 7: 67-77.

Davydov V. BRIKS kak faktor stanovleniya politsentrichnogo rezhima mezhdunarodnykh
otnosheniy [BRICS as a Factor of Development of the Polycentric Regime in International
Relations]. Available at: https://interaffairs.ru/jauthor/material/461

Davydov V.M., Morozov V.l. (2004) Latinskaya Amerika v kontekste mezhdunarodnoy politiki
Rossii [Latin America in the Context of Russia’s International Policy]. Latinskaya Amerika, July
19. Available at: http://www.mid.ru/foreign_policy/rso/-/asset_publisher/OvP3hQoCPRg5/
content/id/464114

168



Filatkina G.S., Davletshina M.I. (2017) Latinoamerikanskie politicheskie lidery v zerkale
rossiyskoy pressy [Latin American Political Leaders in the Mirror of the Russian Press]. Lat-
inskaya Amerika 1: 64-80.

Filatov V. Setevaya diplomatiya BRIKS [BRICS Network Diplomacy]. Available at: https://
interaffairs.ru/jauthor/material/462

Isachenko T.M. Strany BRIKS vo vneshneekonomicheskoy strategii Rossii: poisk alternativ
[BRICS Countries in Russia’s Foreign Economic Policy: Searching for Alternatives]. Available
at: https://interaffairs.ru/jauthor/material/564

Kheyfets V., L. Khadorich L. (2015) Latinskaya Amerika mezhdu OAG i SELAK [Latin
America between OAS and CELAC]. Mirovaya ekonomika i mezhdunarodnye otnosheniya 4:
90-100.

Kheyfets V., Kheyfets L. (2013) Posledniy boy podpolkovnika Chavesa [The Last Bat-
tle of Lieutenant Colonel Chavez]. Mirovaya ekonomika i mezhdunarodnye otnosheniya 8:
110-114.

Khokhlova M. (2015) Obrazovanie v Latinskoy Amerike v kontekste mirovykh tendentsiy
[Education in Latin America in the Context of Global Trends]. Mirovaya ekonomika i mezh-
dunarodnye otnosheniya 59 (11): 113-119.

Klimov A. BRIKS — uzhe ne tol’ko sammity [BRICS Are No Longer Just Summits]. Available
at: https://interaffairs.ru/jauthor/material/1151

Klochkovskiy D. (2013) Latinskaya Amerika: problemy modernizatsii ekonomiki [Latin
America: Problems of Economic Modernization]. Mirovaya ekonomika i mezhdunarodnye
otnosheniya 12: 47-55.

Klochkovskiy L. (2016) Novye tendentsii mirokhozyaystvennogo razvitiya i Latinskaya
Amerika [New Trends of Global Economic Development and Latin America]. Mirovaya
ekonomika i mezhdunarodnye otnosheniya 60 (4): 48-60.

Leksyutina Ya. (2014) Kitay v BRIKS: motivatsiya uchastiya [China in BRICS: Motivation
of Participation]. Mirovaya ekonomika i mezhdunarodnye otnosheniya 4: 81-89.

Lukov V. BRIKS — faktor global’nogo znacheniya [BRICS - a Global Importance Factor].
Available at: https://interaffairs.ru/jauthor/material/475

Manaev O.T. Kontent-analiz — opisanie metoda [Content Analysis — Method Descrip-
tion]. Psi-faktor. Available at: http://psyfactor.org/lib/kontent.htm

Mezhdunarodnaya zhizn'. Available at: https://interaffairs.ru/page/show/editor

Mezhdunarodnaya zhizn'. Available at: https://interaffairs.ru/virtualread/buklet_2017/
index.html#/20/

Mirovaya ekonomika i mezhdunarodnye otnosheniya. Available at: http://www.imemo.
ru/jour/meimo/index.php?page_id=687&id=53

Pavlova E. (2016) Glas naroda: ukrainskiy konflikt glazami latinoamerikantsev [Vox
Populi: the Ukrainian Conflict through the Eyes of Latin Americans]. Mirovaya ekonomika i
mezhdunarodnye otnosheniya 60 (4): 86-94.

Reznikov A. (2016) Lidery sovremennoy Latinskoy Ameriki: obosnovannyy vybor [Lead-
ers of Modern Latin America: a Sound Choice]. Mirovaya ekonomika i mezhdunarodnye ot-
nosheniya 60 (5): 121-127.

Semenov V. (2014) Venesuela v novom veke: itogi i perspektivy [Venezuela in the New Age:
Results and Prospects]. Mirovaya ekonomika i mezhdunarodnye otnosheniya 5: 73-82.

169



Shamshina V. (2016) Strategicheskoe partnerstvo Kitaya i Venesuely: problemy i pers-
pektivy [Strategic Partnership of China and Venezuela: Challenges and Prospects]. Mirovaya
ekonomika i mezhdunarodnye otnosheniya 60 (8): 96-102.

Sizonenko A.l. (2008) Obraz Rossii v Latinskoy Amerike [The Image of Russia in Latin
America]. Mezhdunarodnaya zhizn’ 6: 45-52.

Tettamanti P.A. (2015) K 130-letiyu ustanovleniya diplomaticheskikh otnosheniy me-
zhdu Argentinoy i Rossiey [To the 130t Anniversary of Establishing Diplomatic Relations
between Argentina and Russia]. Mezhdunarodnaya zhizn’, November 18. Available at:
https://interaffairs.ru/news/show/14154

Yakovlev P. (2014) Geopoliticheskiy razvorot stran Latinskoy Ameriki [Geopolitical Pivot of
Latin American Countries]. Mirovaya ekonomika i mezhdunarodnye otnosheniya 7: 55-65.

Yakovlev P. (2016) Importozameshchenie v Argentine: tseli i rezul'taty [Import Substi-
tution in Argentina: Aims and Results]. Mirovaya ekonomika i mezhdunarodnye otnosheniya
60 (5): 20-25.

Yakovlev P. (2016) Rossiya i Latinskaya Amerika v kontekste global’'nogo napryazheniya
[Russia and Latin America in the Context of Global Tension]. Mirovaya ekonomika i mezh-
dunarodnye otnosheniya 60 (11): 92-102.

Yakovleva N. (2014) Argentinskaya model’ postkrizisnogo razvitiya [Argentinian Model of
Post-Crisis Development]. Mirovaya ekonomika i mezhdunarodnye otnosheniya 2: 67-76.

http://elibrary.ru/title_about.asp?id=10533

References

Fedotova L.N. (2001) Analiz soderzhaniya — sotsiologicheskiy metod izucheniya sredstv
massovoy kommunikatsii [Content Analysis as a Sociological Method of Studying the Means
of Mass Communication]. Moscow: Nauchnyy mir Publ.

Filatkina G.S. (2017) «Myagkiy perevorot» v Brazilii v zerkale rossiyskoy pressy [“Soft
Coup”in Brazilin the Mirror of the Russian Press]. In: Mezhdunarodnaya zhurnalistika-2017:
ideya integratsii integratsiy i media: materialy VI Mezhdunarodnoy nauchno-prakticheskoy kon-
ferentsii. Minsk, 16 fevralya 2017 g. [International Journalism-2017: the Idea of Integrating
Integrations and the Media: proceedings of the 6 International Research-to-Practice Con-
ference. Minsk, February 16, 2017] Minsk: Belarusian St. Univ. Publ., pp. 346-352. Available
at: http://elib.bsu.by/bitstream/123456789/168564/1/346-352.pdf

Nay D. (2004) Myagkaya sila. Slagaemye uspekha v mirovoy politike [Soft Power: the Means
to Success in World Politics]. New York: Public Affairs. Available at: http://knowledge.all-
best.ru/political/3c0b65625b3ac68a4d53a89421306d36_0.html

Okuneva L.S. (2008) Braziliya: osobennosti demokraticheskogo proekta. Stranitsy noveyshey
politicheskoy istorii latinoamerikanskogo giganta (1960-e gg. — 2006 g.) [Brazil: Characteristics
of the Democratic Project. Pages of Contemporary Political History of the Latin American
Giant (1960-2006)]. Moscow: MGIMO Publ.

Vartanova E. (2015) Russia: Post-Soviet, Post-Modern and Post-Empire Media. In:
K. Nordenstreng and D.K. Thussu (eds.) Mapping BRICS Media. London: Routledge, pp.
125-144.

170



Mass media abroad

Italy in the Information Picture of Foreign Media
and All-European Problems in Italian Mass Media

© Natalia V. Urina

Doctor of Philology, Senior Researcher at the Chair of Foreign Journalism and Literature,
Faculty of Journalism, Lomonosov Moscow State University (Moscow, Russia), natalia urina@
mail.ru

Abstract

Special attention in the article is given to the image of Italy in world mass media. The
data on the scope of information on Italy and its tone, indicative of the place of the coun-
try in the information picture of the world, are provided. The information on Italy given on
European TV news is considered separately. The subject area of information messages and
the agenda of European TV news are analyzed. The information on Italy given on these TV
channels varies not only in terms of its scope but also in terms of subject hierarchy.

Further, the features of news programs of Italian public TV channel RAl apparent in the
coverage of all-European problems are revealed in the article. A comparative analysis of
TV news agenda is made and then the interpretation of the “security threat” theme is thor-
oughly studied. The role of Italian mass media in the statement and suggested solutions
of all-European problems, which are urgent for Italy, is ambiguous. This can be explained
by a number of reasons: on the one hand, by the political commitment of mass media and,
consequently, their discordant approaches to problems solution; on the other hand, by
the level of “information rapport” among the countries, which is very dependent on the
image of Italy in these countries’ mass media.

Finally, the specifics of Italian mass media evident in the coverage of events associated
with migration problems is examined. The analysis of leading daily newspapers and TV news
on national Italian channels is based on the data on the volume and tone of the materials
and also on the deontological evaluation of their positive and negative characteristics.

Keywords: image of Italy, Italian mass media, European TV channels, TV news, security
threat, migration.
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Abstract

This article is based on an analysis of the key tendencies of the concentration process
in French mass mediain the early 21st century and the particularities of non-media capital
penetration to the French media market. Special attention is given to the upsurge in con-
centration in 2014-2015 which drastically changed the national media landscape.

The traditional press (print newspapers and magazines) is becoming a newsbrand in
the Internet world: on the one hand, it is undergoing a grave crisis and on the other, its
audience is constantly increasing (as in the case of Le Figaro and Le Monde newspapers).
This attracts the attention of financial and industrial groups and, more recently, players
from the telecommunication sector. They are ready to invest in the press brands trying to
change their business models. The study indicates that in the digital era media groups
search for new structures and that there are several accompanying problems: a significant
reduction in employee numbers, a reorientation of business activities, mandatory saving
plans and other efforts to improve efficiency.

Keywords: media concentration, non-media capital, media group, daily newspaper,
news magazine.
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Abstract
The rise of a small nation’s national consciousness in the context of global human
problems is a topic that is currently important against the background of the social and
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political processes occurring today in Europe and worldwide. In a number of states, small
nations increasingly seek self-determination. In Catalonia, this trend is most pronounced,
and it is local media that have a role to play. A lack of Russian research into the role of
journalism in the rise of a small nation’s consciousness in the 21t century proves the sci-
entific novelty of this paper.

A new referendum on independence is due on October 1, 2017. This initiative of the
Catalan government outraged the central power in Madrid and intensified the controversy
over the referendum in the country’s media.

The leading Madrid-based newspapers ABC, El Pais and El Mundo were unanimous in
criticizing this initiative, although their political programs are somewhat different. A less
straightforward and more ambiguous attitude to the idea of the referendum was expressed
by the newspapers published in Catalonia: Spanish-language La Vanguardia and El Peri-
odico de Catalunya and Catalan-language El Punt Avui.

The political situation in Catalonia, which deteriorated in June 2017 following the deci-
sion to hold a referendum on the region’s independence from Spain, was largely reflected
in the Spanish press. Notably, EL Pais newspaper is taking an uncompromising stand, sup-
porting the Madrid government and, ultimately, the Constitution of Spain. El Punt Avui
newspaper, the mouthpiece of the movement for Catalan independence, has directly
opposite views. As for La Vanguardia, this newspaper has adopted a moderate attitude,
which could be described as centrist.
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Abstract

The article is devoted to the advertising and self-promotion activities of the futurist Vasily
Kamensky. The aim of this work is to define and describe the poet's original methods which
he invented to build his literary reputation and promote himself. The research is based on
a study of literature, autobiographies and archival documents. The article investigates the
individual features of his books and self-organized publications (Vasily Kamensky's My
Journal and OurJournal) distinguished by their theatrical manner of self-glorification and
vital spirits. Exaltation and exaggeration are invariable qualities of self-promotion intrin-
sic to his literary style. Besides, the article attempts to examine Vasily Kamensky's artistic
strategy for creating his own poetic myth. The author also makes a conclusion that the poet
deliberately stylized his works in order to secure the status of a futurist poet.

Keywords: advertising, self-promotion, literary reputation, futurism.
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Abstract

The linguistic embodiment of modern Russian-German Russian-language media dis-
course is nowadays considered to have elements of conflict. This paper investigates the
realization of conflict intertextual connections by analyzing the principles of selection
and combination of language means used in the journalistic speech genre “An event as-
sessment and its development forecast”. The analysis is based on the text-centered un-
derstanding of any speech genre which has communicative, mode-related and referential
aspects in the semantic compositional structure. The study found that conflict at the level
of intertextual connections is expressed by means of speech representation of “attack”
and “response” to it within the framework of media discourse. The speech mechanisms
of conflict manifestation in media texts on Russian-German relations operate in the “at-
tack” text and “response” text, composed in the same speech genre, through a series of
subgenre interactions.

Keywords: discourse, speech genre, genre text category, Russian-German relations,
conflict.
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