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Abstract
This paper analyzes the communication technologies of the largest bank in Russia – Sberbank – 

in the online environment. Mastering the Internet as a new communication platform and a channel 
for advertising distribution appears to be a complex enough process. This remains so until a single 
instrumental matrix is formed as was the case with traditional media. The powerful capabilities of 
the Internet are highly competitive. They make advertisers seek new forms of creating advertising 
content able to attract target audiences.

Keywords: promotion, digitalization, marketing communications, online platforms, social net-
works.

Notes
Banki aktivno vnedrjajut dopolnennuju real’nost’ v reklamu uslug [Banks Actively Introduce 

Augmented Reality into Advertising of Goods]. Sostav. 2021. February 12. Available at: https://www.
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sostav.ru/publication/banki-aktivno-razvivayut-immersivnye-prodazhi-47291.html?utm_source= 
sostav&utm_medium=article&utm_campaign=relap&utm_content=article (accessed: 12.03.2021).

Banki povysili stavki blogeram. Finansovye organizacii narastili zatraty na prodvizhenie v soc-
setjah [Banks Have Raised Rates for Bloggers. Financial Organizations Have Increased Expenditures 
for Social Network Promotion]. Kommersant. 2019. November 19. Available at: https://www.kom-
mersant.ru/doc/4163402 (accessed: 16.08.2021).

Chat-boty, AR i eshhe tri trenda interaktivnogo marketinga v 2021 g. [Chatbots, Augmented Rea-
lity and Another Three Trends of Interactive Marketing in 2021]. Sostav. 2021. April 15. Available at: 
https://www.sostav.ru/publication/smit-studio-48135.html (accessed: 17.04.2021).

Kak nauchit’ detej finansovoj gramotnosti i nabrat’ 1,7 mln prosmotrov: kejs «SberKids» [How to 
Teach Children Financial Literacy and Score 1.7 mln Views: the case of SberKids]. Sostav.ru. 2021. 
February 10. Available at:  https://www.sostav.ru/publication/everest-47252.html (accessed:  
12.03.2021).

Konsolidirovannaja finansovaja otchetnost’. Publichnoe akcionernoe obshhestvo «Sberbank 
Rossii» i ego dochernie organizacii za 2020 g. s auditorskim zakljucheniem nezavisimogo auditora 
[Consolidated Financial Statements. Public Joint-Stock Company Sberbank of Russia and Its Subsi-
diaries for 2020 with an Audit Report from an Independent Auditor]. Available at: https://www.
sberbank.com/common/img/uploaded/files/info/ifrs2020/04/ifrs_4q_public_all2020_0403ru.pdf 
(accessed: 25.04.2021).

Mediascope: kakoe mesto zanimajut tehnologii v zhizni rossijan [Mediascope: Which Place Tech-
nologies Take in the Life of Russians]. Adindex.ru. 2019. May 27. Available at: https://adindex.ru/
news/researches/2019/05/27/272421.phtml (accessed: 13.04.2021).

Prepare for the Voice Revolution. Available at: https://www.pwc.com/us/en/services/consulting/
library/consumer-intelligence-series/voice-assistants.html (accessed: 13.04.2021).

Rejting krupnejshih reklamodatelej 2020 [Most Prominent Advertisers Rankings 2020]. Adindex.
ru. 2020. April 20. Available at:  https://adindex.ru/news/marketing/2020/04/9/280820.phtml (ac-
cessed: 13.04.2021). 

Takogo ot banka ne zhdali. Vstrechajte novyj Instagram Sberbanka [No One Expected This from 
the Bank. Meet New Sberbank Instagram]. VC.ru. 2019. June 31. Available at: https://vc.ru/marketing/77489-
takogo-ot-banka-ne-zhdali-vstrechayte-novyy-instagram-sberbanka (accessed: 23.04.2021).

References
Bagiev G.L., Janenko M.B., Janenko M.E. (2017) K voprosu formirovanija i sovershenstvovanija 

cifrovoi platformy organizacii i upravlenija marketingovoj dejatel’nost’ju firmy: problemy i zadachi 
[Towards the Formation and Improvement of the Digital Platform for Organizing and Managing 
Company’s Marketing Activity: Problems and Challenges]. Problemy sovremennoj ekonomiki 2 (62): 
127–132.

Kaplunov D.A. (2018) Kontent, marketing i rok-n-roll. Kniga-muza dlja pokorenija klientov v internete 
[Content, Marketing and Rock’n’Roll. Inspiration Book for Conquering Clients on the Internet]. 3rd ed. 
Moscow: Mann, Ivanov i Ferber Publ. 

Kotler F., Keller K.L. (2014) Marketing-menedzhment [Marketing-Management]. St. Petersburg: 
Piter Publ.

Rovenskij Ju.A., Natocheeva N.N. (2017) Bankovskij marketing [Banking Marketing]. Moscow: 
Prospekt Publ. 

Senderov D.V., Romatov E.V. (2018) Marketingovye kommunikacii: uchebnik dlja vuzov [Marketing 
Communications : Manual for Universities]. St. Petersburg: Piter Publ.



121

Shchepilova G.G., Shchepilov K.V. (2019) Osnovy reklamy: uchebnik dlja bakalavrov [Advertising 
Basics: a Study Guide for Bachelors]. Moscow; Berlin: Direkt-Media Publ. 

Taleb N.N. (2007) The Black Swan: The Impact of the Highly Improbable. U.S.: Random House; 
U.K.: Allen LaneAllen.

Banking Structures in the Russian Media Market: 
Economic Relationships with Media Holdings 

@ Sergey S. Smirnov
PhD in Philology, Associate Professor at the Chair of Media Theory and Economics, Faculty of Journa-

lism, Lomonosov Moscow State University (Moscow, Russia), smirnov_s@rambler.ru

Abstract
This paper considers the types of property and financial ties of large Russian banks with the me-

dia holdings under control. The task confronting the author is to find out in what way, legally, banks 
possess media assets and whether the media business participates in banks’ overall financial indica-
tors. Three notable cases were selected for the study: GazpromBank – Gazprom-Media, Russia 
Bank – National Media Group and Sberbank – Rambler Group. The source of information for analy-
zing ownership structures was the Main Interregional Center of ROSSTAT accessible through the 
service Integrum.Companies. The fact of inclusion of the media business into banks’ corporate fi-
nancial reporting was established in accordance with the documents published on o!cial websites 
within the framework of normative information disclosure requirements.

 Consequently, the characteristics of ownership structures of three large media associations were 
identified as well as banks’ di"erent approaches to consolidated reporting. In the case of Sberbank 
and Rambler Group and also GazpromBank and Gazprom-Media, the property and financial ties 
were fully confirmed while in the case of Russia Bank and National Media Group they proved to be 
absolutely non-obvious. The author concluded that when using the concept “bank holding com-
pany” in media sphere, what is needed is a detailed legal examination, because such economic re-
lationships cannot always be formally proved.

Keywords: bank, media holding, concentration, legal entity, share, control, reporting.
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Abstract
Business media can be an e"ective tool for solving the tasks of scientific and technological de-

velopment in the Russian Federation through informing the audience about commercially promising 
research and developments, analyzing their impact on the economy and social spheres as well as 
involving the main subjects of the national innovation system in the discussion of topical problems 
of scientific and technological development. However, scientific and technological issues in the 
content of business media remain practically unexplored. One of the reasons is the lack of e!cient 
tools for media researchers to investigate this complex topic.
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This article presents a methodology for researching the scientific and technological agenda of 
business media in a case study of the subject-thematic and functional features of texts in analytical 
genres about technological innovations. The basis for the development of the methodology was the 
theoretical material, previously unused in Russian media research, about the essence of techno-
logical innovations and their varieties, the main subjects of innovation, current trends and chal-
lenges of scientific and technological development. The results obtained using this methodology 
can be in demand not only by practitioners and theorists of the media sphere, but also by specialists 
in the analysis, development and realization of innovation and scientific technological policy.

Keywords: scientific and technological agenda, methodology, business media, analytical genres, 
scientific journalism. 
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Abstract
This paper examines the nuances of coverage in Soviet authors’ publications of several issues in 

the history of state management of photography in the first years of the Soviet power.
Keywords: photography, management, Soviet, research, approaches.
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Abstract 
The authors of the study examined how often conflict-based topics are found to be on the 

agenda of news agencies. Attention was focused on the publications of the two largest news agen-
cies in Russia – the state-owned agency of the federal level TASS and the non-governmental agen-
cy Interfax. The article presents the results of a content analysis of TASS and Interfax publications 
revealing the specifics of covering conflict situations. The authors analyze participants of the conflicts; 
key sources of information and how often journalists refer to them through direct and indirect quo-
tations. Particular attention was paid to the issue of maintaining the information balance in the text 
and presenting the positions of all the conflicting parties. The findings led to the conclusions about 
whether news reporting was in line with editorial standards and whether journalists were fulfilling 
their mission of impartial and balanced reporting on conflicts.
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Abstract
The article analyzes the way foreign media regulate journalists’ activities on social networking 

sites. The social media guidelines of six world renowned media outlets are examined (CNN, BBC, AP, 
Reuters, The Guardian, The New York Times). The study shows that most media companies portray 
social networks rather as a threat to professional journalism and disregard the positive aspects of 
using social media in newsrooms. 

Keywords: social networks, editorial guidelines, journalist’s work, internal editorial documents, 
self-regulation.
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On the Motif of Silence in “Hamlet” and “Citadel”
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Abstract
In this commentary to the last word of Shakespeare’s Hamlet the connotations to “silence” are 

specified (supplemented with psalm 114:7 and 3Ezra 7:29–35). By analyzing the corresponding 
motif in “Citadel” by Saint-Exupery, the author of the paper identifies a new important meaning: 
silence is the truth, the end of all questions. This meaning develops as the play consisting of innu-
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merable questions asked by the hero progresses and modifies our understanding of Hamlet as a 
“Knowledgeable Man” (L. Pinsky). At the beginning, Hamlet is not such a man but gradually becomes 
one.

Keywords: Hamlet, motif of silence, “Citadel”, Saint-Exupery, apocrypha.
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Abstract
The article reflects a brief history of emergence of feminitives in Russian – from nominations in 

the Old Russian language to designations of female persons in terms of their professional (social) 
activities in modern Russian speech. The grammatical processes are presented in close connection 
with the social processes typical of Russian society in 2020. The authors point out the significant role 
of social networks, which have become a vehicle for a new understanding of the role of women in 
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modern society and at the same time a wide field of their social implementation. The main models 
of creating feminitives at di"erent stages of language development are presented. It is noted that 
in Old Russian the creation of unmatched nominations for women’s professions was due to the need 
of designating such social activities that could be carried out only by women. The social nature of 
modern feminitives is shown in contrast to the Old Russian ones, which performed the nominative 
function as such.

Keywords: feminitives, social networks, nomination, sociologeme.
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