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Abstracts

Global Context
Mass Media of the Union State of Russia and Belarus: State and Development 
Prospects
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Abstract
An integral component of any modern state is its information space, which is embedded in socio-

cultural, political and ideological contexts. This space is intended to create the conditions necessary 
for comprehensive citizen awareness and communication between state institutions and the public. 
The primary actors within this space are the mass media, which organize and disseminate information 
to various audience segments. As the Union State developed, e!orts to establish a unified system 
of Union media became increasingly focused and consistent. This article examines the current state 
of the Union information landscape, assesses the e!ectiveness of the Union media and highlights 
emerging development trends.

Keywords: information space, Russia, Belarus, Union State, mass media.
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Abstract
The article presents the materials of a study aimed at identifying techniques of bullying adolescents 

in the media environment and the risks that adolescents are exposed to in the context of bullying 
in the modern media space. The empirical object is comments and statements containing bullying 
on teenagers’ social networks. The theoretical object of the study is the phenomenon of bullying 
targeted at teenagers who have a large online following in modern media communication spaces. 
The research findings revealed the existence and implementation of multiple techniques of bullying 
among teenage peers. The most common method of bullying is through text comments. The analysis 
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showed that conflicts in the online space are often not confined to a single situation or discussion. 
Conflict situations are long-lasting and develop over time, which hypothetically increases the pressure 
on the victim and contributes to the exacerbation of the situation, which means that it requires further 
attention from researchers.

Keywords: bullying, teenagers, conflict, media environment.
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Abstract
The article examines the main preferences of the new generation, formed under the influence 

of the experience economy. The purpose of the study is to identify promotion strategies through 
the prism of the media component in increasing the perceived value of an experience-based 
purchase. The range of research tasks includes the analysis of trends in consumer patterns 
through impressions received from the purchase, as well as identifying the most effective ways 
of interaction between the buyer and the manufacturer in an era of rapid technological develop-
ment and changing conditions of the experience economy. From the standpoint of socio-cultural 
understanding of the «new» reality and the transformations that go with it, an attempt is made 
to determine the exact experience a modern consumer is looking for. The use of a socio-cultural 
approach in methodology allows for a better understanding of the mechanisms of forming 
experiences in the consumption process. The results of the study can be used by media profes-
sionals to form effective strategies and tactics for influencing the perception of the customer 
in the digital age. The article aims to strengthen the shift in the marketing paradigm towards 
greater customer orientation and change in approaches to consumers, taking into account their 
functional and emotional preferences and values, which is especially important in the era of the 
experience economy. It is expected that an examination of the trends in the relationship between 
a brand and a customer in the experience economy will facilitate a deeper comprehension of 
contemporary consumer patterns and addictions, thereby enabling the formulation of more 
effective promotional strategies.

Keywords: experience economy, media, consumer patterns, Gen Z, promotion strategies, media 
content.
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Abstract
YouTube is the biggest video platform, used by over two billion people across the globe to 

watch and share videos, access information, build community, and shape culture. Moreover, there 
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are more than 60 million content creators on YouTube, which makes it quite a challenge for them 
to attract and retain an audience. There are many ways to achieve this goal, with clickbait being 
the most commonly used. This article examines the specifics of the use of clickbait by content 
creators on the YouTube platform over the period from January 2012 through December 2022. 
A content analysis of 2,742 audiovisual materials from 33 popular YouTube channels revealed 
the following: clickbait is the most popular tool for attracting the attention of a new audience, 
the title and description of the video are used as auxiliary elements to retain the audience, and 
in terms of content, not a single YouTube channel has used clickbait as a method of deceiving 
the audience.

Keywords: YouTube channels, clickbait, audience attraction, video content, video platform.
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Ali-A. Available at: https://www.youtube.com/channel/UCYVinkwSX7szARULgYpvhLw (accessed: 

15.05.2024).
Cocomelon – Nursery Rhymes. Available at: https://www.youtube.com/@CoComelon (accessed: 

15.05.2024).
How Many YouTube Channels Are There? Available at: https://www.tubics.com/blog/number-of-

youtube-channels#:~:text=As%20of%202022%2C%20there%20are,hours%20of%20video%20
every%20minute (accessed: 15.05.2024).

How To Sing Like Your Favorite Artists. Available at: https://www.youtube.com/watch?v=AJVpL6L7Zeo&t=69s&ab_
channel=nigahiga (accessed: 15.05.2024).

I Spent 50 Hours Buries Alive. Available at: https://www.youtube.com/watch?v=9bqk6ZUsKyA&ab_
channel=MrBeast (accessed: 15.05.2024).

I’ve Made Yet Another Mistake. Available at: https://www.youtube.com/watch?v=WGnu3SZizPg&ab_
channel=JJOlatunji (accessed: 15.05.2024).

Kids Diana Show. Available at: https://www.youtube.com/@KidsDianaShow/videos (accessed: 
15.05.2024).

Like Nastya. Available at: https://www.youtube.com/@LikeNastyao#cial/videos (accessed: 15.05.2024).
Rewind YouTube Style 2012. Available at: https://www.youtube.com/watch?v=iCkYw3cRwLo&ab_

channel=YouTube (accessed: 15.05.2024).
Rise and Fall: Most Subscribed YouTube Stars of All Time (2005–2022). Available at: https://www.

youtube.com/watch?v=U0ND_dDdoGw&ab_channel=GlobalStats (accessed: 15.05.2024).
SET India. Available at: https://www.youtube.com/@SETIndia (accessed: 15.05.2024).
The Ultimate April Fools Prank! Available at: https://www.youtube.com/watch?v=UU-pFYZcs_M&ab_

channel=nigahiga (accessed: 15.05.2024).
This Cannot be Real... Available at: https://www.youtube.com/watch?v=BwPajE8xTDQ&ab_

channel=AsmongoldClips (accessed: 15.05.2024).
T-Series. Available at: https://www.youtube.com/@tseries (accessed: 15.05.2024).
Vlad and Niki. Available at: https://www.youtube.com/@VladandNiki/featured (accessed: 15.05.2024).
WWE. Available at: https://www.youtube.com/@WWE (дата обращения: 15.05.2024)
Zee Music Company. Available at: https://www.youtube.com/@zeemusiccompany (accessed: 

15.05.2024).
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Abstract
The article presents an analysis of the coverage of the results of the Yalta Conference in two central 

Soviet newspapers, namely Pravda and Komsomolskaya Pravda. The author aims to reveal the features 
of the coverage of international relations, with a particular focus on the Yalta Conference of the leaders 
of the three Allied powers during the Second World War, using the example of the content of the two 
all-union newspapers. The analysis reveals that any coverage of the Crimean Conference was subject to 
extremely strict control, with any initiative generally originating from above. This study may potentially 
be of use to researchers of the Soviet press, as well as to historians specializing in this period.

Keywords: Yalta Conference, World War II, Soviet press, Pravda, Komsomolskaya Pravda.
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Abstract
The article presents an analysis of the content of the Rabotnitsa magazine, published in 1920, 

with a focus on its coverage of matters related to love, marriage and divorce. The author analyses the 
magazine’s coverage of new marriage laws and the responses of female readers to it. Furthermore, 
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the study examines the main narrative models of fiction pieces and journalistic essays. The research 
reveals the main agitation and propaganda trends concerning the transformation of the family role 
of women found in the pages of the Rabotnitsa magazine from 1923 to 1930.

Keywords: history of Soviet journalism, transformation of women’s family role, the Rabotnitsa 
magazine, new daily life, equality of Soviet women.
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Abstract 
This article presents the results of one of the stages of a comprehensive study of the transformation 

of audiovisual content in the digital space, which is conducted by the Chair of Television and Radio 
Broadcasting of the Faculty of Journalism at Lomonosov Moscow State University. The research is an 
investigation into the distinctive characteristics of the operations of the largest Russian TV channels – 
the «big three» – on the video hosting platform VK Clips. The authors examine the popularity and 
demand for TV channels among the audience, as well as the specifics of content and its perception 
by viewers in the context of this service. The study devotes particular attention to the analysis of the 
principal indicators of the e#ciency of the television channels in question, identifying their strengths 
and weaknesses, determining the factors of success and reasons for failure. The authors conclude with 
an assessment of the potential for the development of television channels on the VK Clips platform, 
as well as recommendations for optimizing their work and improving competitiveness in the market 
for short vertical videos.
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Abstract 
The article examines posts on socially significant topics in urban news communities on VKontakte 

and Telegram channels in the city of Sochi. By comparing the texts with their original sources, the 
author identifies the methods of data processing and the approaches to working with these texts. The 
author concludes that urban new media – at least within this specific urban media system – do not 
develop or enrich the topics addressed by traditional media, nor do they contribute to the repertoire 
of journalistic practices.
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Abstract
The year 2025 marks the 270th anniversary of the founding of Lomonosov Moscow State University. 

The article is devoted to one of the first graduates and later professor of the Faculty of Journalism 
of Lomonosov Moscow State University – Ivan Vasilievich Kuznetsov, who greatly contributed to the 
development of journalism science in Russia.
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